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QUARTERLY MAGAZINE PUBLICATION 
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SPREAD 

Bleed: 17.25"wx 11.25"h 
No Bleed: 16.S"w x 10.5"h 
Bleed Safety: 16.75"wx 10.75"h 
Trim: 11"hx 17"w E] 
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Bleed Safety: 8.2S"w x 10.75"h • 1 /2H • 

No Bleed: S"wx 10.S"h 

PUBLISHING DEADLINES 

Space Reservation 

Closing Date 

Mail Date 

AWARD WINNING PUBLICATION! 

Spring2025 

FEBO? 

FEB 14 

MAR31 

2023 Silver NYX/Marcom Award For Magazine Cover 

Summer2025 

MAY09 

MAY16 

JULY1 

2023 Platinum Marcom Award Publications/Magazine Non-Profit 
2022 & 2023 Silver NYX/Marcom Award For Design Magazine 
2022 Silver Davey Award - Consumer-Magazine 
2022 Communicator Award Of Excellence 
2020, 2021, & 2022 Gold Marcom Award For Nonprofit Print Magazine 
2018, 2020, 2021, 2022 Communicator Award For Print Distinction 

Fall2025 

AUG01 

AUG08 

SEP25 

2019, 2020, 2021 American Graphic Design Award (GDUSA) for Publication Design 
2021 Best Outdoor Publication, Texas Outdoor Writers Association 
2021 Gold Davey Award - Consumer Magazine 

Winter/Convention 

OCT21 

OCT28 

DEC 16 

2020 HM Folio: Eddie & Ozzie Awards For Single Magazine Issue/Association/Nonprofit/Charity 

F0',-10' 

£00'\ 
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mmunicator 
ards 

MEMBER DIRECTORY 

[] 
1/2 PAGE HORIZONTAL 
No Bleed: 8.S"w x 5.S"h 

PUBLISHING DEADLINE 

• 

Agreements & Print-Ready Ad/ Art Files 

Publishing Date 

SEPT2 

OCT16 

Artwork Specifications 

All artwork must be 300 dpi or better; formats accepted: .pdf, .jpg, .tiff, .eps, or .ai. .125 bleed (for full page ads) 
MINIMUM .125 safety margin from the page edge/trim 

Ideal safety .25 from the trim 

We offer design services starting at $100.00 for ad creation or to recreate/resize ads to meet specs.
Please email Carla at carla@wehuntwegive.org for more information. 

713.623.8844 • info@wehuntwegive.org 
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HUNTER'S HORN 

ISSUE (S): 

□ Spring __ _
□ Summer
□ Fall

MATERIALS: 

□ New
□ Pick Up

ADSIZE: 
$ 

□ Full Page □ Inside Front Cover 
□ ½Page □ Inside Back Cover 
□ 2-Page Spread □ Outside Back Cover 

□ Convention/Winter □ Video Add-On □ Premium Placement: Front
□ S"x9" Double Sided Insert □ Premium Placement: Back

Materials Due: Spring: Feb. 14; Summer: May 16; Fall: Aug. 10; Convention/Winter: Oct. 25 
Mail Dates: Spring: March 27; Summer: June 26; Fall: September 18; Convention/Winter: December 16 

MEMBERSHIP DIRECTORY 

□ Inside Front Cover □ Outside Back Cover □ Inside Back Cover
$ 

□ Full Page □ Half Page 

BUSH TELEGRAPH DIGIT AL NEWSLETTER 

□ Jan □ Mar
□ Apr __

□ May __ □ Jul □ Sep __ □ Nov 
$ 

□ Feb □ Jun □ Aug __ □ Oct □ Dec 

APPRECIATION ADS 

□ Full Page □ ½Page 
$ 

MUL Tl MEDIA PACKAGES 

□ Platinum □ Gold □ Silver
$ 

All ad materials should be sent to: joe@wehuntwegive.org $ 

ADVERTISER/AGENCY INFORMATION BILLING INFORMATION 

Name of Business: .............................................................................................................................. . □ VISA □ AMEX □ Mastercard □ Discover

Contact Name: ...................................................................................................................................... . Card#··········-················································································································································ · 

E-mail Address: ...................................................................................................................................... . CCV#: ........................................................................ Exp. Date: ....................................................... . 

Address· ..................................................................................................................................................... . Name on Card: ....................................................................................................................................... . 

City: ......................................................................... State: ...................... Zip: ................................ . 
Rate· ............................................................................................................................................................. . 

Phone: ............................................................... Fax: ............................................................................ . 
Discount· ................................................................................................................................................... . 

Website· ..................................................................................................................................................... . 
Other· .......................................................................................................................................................... . 

Agency: (if applicable) ......................................................................................................................... . 
Total· ............................................................................................................................................................. . 

TERMS OF CONTRACT 
Funds are payable to Houston Safari Club Foundation, at the below address. Advertising materials must be sent by the issue closing date. Advertiser and/or Agency agree to abide by the terms of the current advertising 
rate card. Publisher has the right to revise rates herein upon 30-day notice to the Advertiser. Advertiser agrees to furnish advertisements within the Publisher's deadlines, to meet payment schedules, and to hold 

Publisher harmless from all liability. Publisher agrees to run advertisements per this contract for Advertiser, repeating the last published advertisement unless a new advertisement is furnished by Advertiser and/or 
Agency within Publisher's deadlines. Publisher reserves the right to hold Advertiser and/or its Advertising Agency jointly and severely liable for payment due the Publisher. If necessary to turn an account over to 
attorneys or a collection agency for payment, the Advertiser will be responsible for paying any fees resulting from such action. Advertiser agrees that any dispute shall be governed by the laws of the State ofTexas, and 
Advertiser hereby submits to the jurisdiction of the State ofTexas. Payment Terms: All invoices are net 30 days. Advertiser must have valid credit card information on file to place an ad. Payment may be made via check 
or credit card. HSCF can also set up an automatic payment via credit card if the advertiser desires. Outstanding balances over 30 days will result in a service charge to the card on file. If a card is declined, the 
advertisement will be withdrawn from the publication. Houston Safari Club Foundation (HSCF) is a non-profit organization, exempt from federal income tax, under section S01(c)(3) of the United States Internal Revenue 
Code. The charitable deduction for contributions to HSCF is the cash amount of the contribution, less the value of goods and services received, to the extent permitted by law. Please check with your tax advisor. HSCF 
EIN 74-2177975. HSCF is an independent organization, is not affiliated with Safari Club International (SCI) or its affiliates and is not a chapter or affiliate of any other-organization. 

HSCF reserves the right to refuse any advertisement believed to be incompatible with our mission or deemed competitive or contrary to the best interests of HSCF. 

Signature· • .............................................................................................................................................................................................................................................................. Date· ...... .' ............................................................... . 

713.623.8844 • info@wehuntwegive.org 



An acclaimed weekly podcast celebrating the wonders of the great outdoors. Join host Joe Betar, Executive Director of 

Houston Safari Club Foundation, as he delves into captivating discussions with a diverse array of guests. From hunting and 

fishing to sport shooting, conservation, policy, and even culinary arts, this podcast covers it all. Available in audio on all major 

podcast platforms and the HSCF website and in video format on HSCF's YouTube channel and Spotify.
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